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Campaigning for Fairtrade 
Ideas and examples from the UK

Hannah Reed
Campaign Manager
Fairtrade Foundation, UK
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The 
Fairtrade 
Foundation Our roots
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From 1994...
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To 2010 …



UK - over 70% of people recognise 
the Fairtrade MARK

1

+22%
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Recognition1 of the FAIRTRADE Mark
%

Source: MORI /TNS Omnibus studies
1. Recognition = % of people who recognize the FAIRTRADE Mark
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Thanks to



Awareness, understanding + action
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Vision: to create a society which promotes Fairtrade and Trade 
Justice, through informing, inspiring and empowering all parts of 
UK society to take action for change

Campaigns Team Mission: work with community groups in 
Fairtrade Towns, schools, universities and faith groups to deepen 
their knowledge and understanding of Fairtrade and to enable 
them to spread the word



Fairtrade Towns
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Campaign 
structures
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‘Everyone can do something!’

Council passes a Resolution supporting Fairtrade

A range of Fairtrade products are readily available
in the area’s shops & catering establishments  

Fairtrade products are used by a number of work 
places & community organisations  

Attract media coverage & popular support for the
campaign         

A local Fairtrade steering group is convened to 
ensure commitment to Fairtrade Town status

Fairtrade 
Towns



Political 
parties 
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Campaign 
structures Fairtrade Faith Groups



Fairtrade Schools

A school that is committed to Fairtrade through:

•• EducationEducation about the issues of trade and the 
need for Fairtrade

•• PromotionPromotion of Fairtrade productsproducts

•• Taking action Taking action for Fairtrade

•• Raising awareness Raising awareness in the communitycommunity

www.fairtrade.org.uk/schoolswww.fairtrade.org.uk/schools
Fairtrade Foundation - Celia Masse 12

Campaign 
structures



Fairtrade Foundation - Celia Masse13

Fairtrade 
Schools Making Fairtrade part of the 

classroom



Local support and teaching the 
teachers
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Top tips



Fairtrade Universities and Colleges
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Campaign 
Structures



Working in partnership
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Top tips



Why do they work? 

• Fairtrade is all about people
• Easy to get involved – why not? 
• Politically ‘neutral’
• Localises big issues – human face to 

development
• Status and national recognition
• Clear structures through which to take 

action – targets motivate
• Generate political and commercial 

support 
• Fun! 
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Campaign 
structures



18

Fairtrade in the UK demonstrates the power of communities at its
best. Ordinary citizens are achieving extraordinary change for 

people working hard in developing countries, and I pay tribute to 
their sense of justice and their vision of a fairer world.

Gordon Brown MP (Former Prime Minister)



Fairtrade Fortnight 2009 – Go 
bananas
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Campaign 
moments

•Easy, simple ask 
– eat a Fairtrade 
banana!
•Anyone can get 
involved
•24 hour focus
•Fun and very 
visual
•Great photos



Fairtrade Fortnight 2010 – The Big 
Swap
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Campaign 
moments

•Accessible first 
step for  
consumers

• Tea focus for 
campaign 
networks



Making Fairtrade a part of the 
calendar
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Campaign 
moments

The The Big (Fairtrade!)Lunch



Fairtrade at Work 
www.fairtrade.org.uk/work

Targeted 
campaigns

“Fairtrade has generated so 

much goodwill. All staff feel 

it is good that they can do 

their bit whilst at work.”



Fairtrade and climate change
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Making the 
links



Fairtrade and local
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Making the 
links



Cotton subsidy campaign 

• Press

25www.fairtrade.org.uk/cotton

Trade 
Justice



Producers at the heart of all we do
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Always



Networking, networking ….

• Supporters conf
• County campiagns
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Always



Sharing tips and ideas
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Always

www.fairtradetowns.org



Recognition and celebration
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Always



Our experience campaigning for 
Fairtrade 

• Work in partnership
• Offer lots of opportunities and  

structures that motivate and allow 
people to take action

• Create spotlights to amplify action and 
attract the media

• Link Fairtrade to other campaigns and  
events

• Producers at the heart of all we do
• Recognise and support your champions
• Make it fun!
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Lessons learnt

• The campaign will develop – be ready 
and responsive and make sure there’s 
flexibility to get creative

• Build in opportunities to network from 
the start – greatest source of info is 
what others have done

• Keep the challenges coming - ensure 
even the most experienced feel 
motivated by new actions, asks and 
targets

• Democracy and accountability – the 
best ideas and the least compromised 
actions come from the grassroots 31



Find out more

www.fairtrade.org.uk/get_involved

www.fairtrade.org.uk/resources

www.fairtrade.org.uk/fortnight

www.fairtradetowns.org

32
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Thank you 
Any questions?

Hannah.reed@fairtrade.org.uk
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Fairtrade 
Universities & 
Colleges Goals

1.The Student Union (or equivalent) and the university or 
college authorities both create a Fairtrade policy 
incorporating these five goals. 

2.Fairtrade foods are made available for sale in all campus 
shops. Fairtrade foods are used in all cafés/restaurants/bars 
on campus. Where this is not possible, there is a 
commitment to begin to use Fairtrade foods in these 
establishments as soon as it becomes possible to do so. 

3.Fairtrade foods (for example, coffee and tea) are served at 
all meetings hosted by the university or college and the 
Student Union (or equivalent), and are served in all 
university or college and Student Union management offices. 

4.There is a commitment to campaign for increased Fairtrade 
consumption on campus. 

5.A Fairtrade Steering Group is established.
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PartnershipsTop Tips


